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Wish-to-Visit-Taiwan Form for Sourcing Taiwan 2016 

Ref. No. (not to be filled in)  Date: 

Office  Interviewer  

Company  Year Established  

E-mail  Tel        - 

Web site  Fax  

Address  No. of Employees  

Nature of 

Business 

□ Imp.  □ Exp.  □Mfg.  □ Distributor   □ Wholesaler  □ Retailer 

□ Agent  □ Service Company  □ Trade Org.  □ Government  □ Others 

Annual Sales 2014 (US$) 2015 (US$) 

Annual Procurement 2014 (US$) 2015 (US$) 

Planned 

Purchasing 

Category 

□ ICT & Electronic Component 

□ Green Product (Solar, LED, Wind power, Electric Cars)  

□ Machinery & Machine Tool 

□ Hand Tools & Fasteners 

□ Bicycles & Sporting Goods 

□ Auto & Motorcycle Parts 

□ Medical Equipment & Biotech 

□ Food & Agriculture 

□ Retailer (E-commerce, TV shopping, Chain Store) 

□ Maternal, infant and elderly supplies 

Product(s) to 

purchase from Taiwan 
Description 

Quantity or 

Amount (in US$) 
Application 

Current Vendor(s) in 

Taiwan (if any) 

     

     

     

     

     

     

**Must complete 

Planned Purchasing Amount 
(US$) 

Contact Person Title & Dept. Tel / Fax E-mail Contact Person 
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Branch Office or IPO in Taiwan □  (year established: __________)    □  None 

**Must complete 

 

Have you ever 

sourced products 

from Taiwan? 

□ Yes  

Since when?           (year) 

Purchased from 

Taiwan in the last 

four years (US$) 

2015 

 

2014 

 

2013 

 

2012 

 

Current Suppliers in Taiwan  

□ No 

Have your company ever received any TAITRA incentive grants in the year of 2015 

  □ Yes  □ No 

Notes: 

1. Each company is eligible for ONE of the above incentives per year. For applicants who have 

existing supplier(s) in Taiwan, they are eligible to apply for incentives only if they intend to 

procure goods which fall under a different product category.  

2. In filling up the form, the buyer applicant must provide the website (URL) of his/her business 

enterprise. In case a URL is not available, he/she should provide relevant information, such as 

his/her company’s main sales channels, import destinations (countries of import), required quality 

certificates, etc. 

 


